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Day 1 swazduan1TauTY

Fadioft 1. Decoding Future Consumer Trends to Answer Today Customer Unmet Needs

& Wants
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09.00-10.30 ® Decoding Consumer Trends to Defy Our Customer Segment’s Right Needs & Wants
via our own tool: Iﬂiﬁalﬁlqnﬁ’whumﬁ Decoding Trends-Opportunity-Threat (TOT)
Framework

Aanssy 1 ‘ﬂnﬁnwmwmf:juqnﬁwLﬂmmaﬁ*ﬁﬂ‘]’lﬁmamuL‘%'amwaamsuoﬁsmq HulAIaaile

TOT Framework

as. diilanda etfusde: President of Management Board, INTAGE Thailand Co..Ltd

AMYHYE] f11swarfisnu: Business & Brand Advisor, SU-Konnex Company Limited

10.30-10.45 WNLUSN

#1498 2. Discovering Our Customer Segmentation as ONE to Match Their Unmet

Needs & Wants

e FouinisTiasievynAmdnassuusumisilunnd 1u Demographics ngm1an s,
Psychographics 3913 3n3tyey ey, Behavior we#inssu, Geographic fqms'ht.muaﬁat‘j GH
Past Purchase History Pattern WazLUUWHLNN5E8 N5 UAR LI Lﬁ@lﬁtaaqﬂﬁﬁa

10.45.12.00 4 P3sfiannsoverenaadsguLususuusiolUls duedesionisnanamgnén TAM SAM

T - and Segmentation as ONE wazni51y ACTS RADAR Framework LﬁlaLﬁuﬂﬁquﬁﬁ

segment U339

Ranssy 2 Aninwenismngugnaudmneddasliiserwnagnesnsinszilenta ua

UassA 9ININTus KHulATesila ACTS RADAR Framework

a3, Alaoda atiuade: President of Management Board, INTAGE Thailand Co. Ltd.

ANYIYEY F1I5HANTSIW: Business & Brand Advisor, SU-Konnex Company Limited

12.00-13.00 w. wnsuUssmauemsnanadu

Fatiafi 3: Defying Customer as a HUMAN via our Customer Persona Canvas

o v

o Souinsldiniedefiaryililatu i wadrllulaldguniudsvesgnd i

daigndnenalalldyneanin uANBAAUIINANTUATIZAAINU Koy USUNTEUFIVDINAT




Co-Hosted By:

e, &) DUGA

LA i

@ LY 3 o s v - v [] A =

Aanssn 3: Anvinvenisiunt Wuidevesgninilowdupuidnveusiinueiasiio Customer
Persona Canvas

13.00 - 14.30 u. | a5, #slanda olusde: President of Management Board, INTAGE Thailand Co.,Ltd

ANATIYEY ATITHALIEI: Business & Brand Advisor, SU-Konnex Company Limited

14.30 - 14.45 4. | WALUN

wdiaR 4: Detailing into Customer Purchase Path via Customer Journey Map

° Lﬁﬂ'«aLﬁu@wmqﬂﬁ'}ﬁtﬁumqmmLLusuﬁm NIV uds 11599 N153887 LAy
Msvensie az NMTIAT penuuulivng touchpoints UudUNIwaIRNAT 513w 1§

145 — 16.00 guassraugniansaiumantwusudislsegiasnin suuwususuilsludiae

T e Aanssy 4: Anviua3asiie 5A Customer Journey Map (Aaware-Appeal-Ask-Act-Advocate)

UDIYNANITIUDIFININULDY 1 customer touchpoints THiaaa3eq

75 slanda atfunde: President of Management Board. INTAGE Thailand Co.,Ltd.

ANUTIYEY ANITWAITI: Business & Brand Advisor, SU-Konnex Company Limited

ajuiudl 1
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Day 2 FI0ALIDUANITOUTH

#1v 89 5: Deep Understanding on Designing Customer Loyalty & CRM Programs with
Customer Data Analytics via RFM Model

06.00 - 10.30 e Gyuiiner wum vesmsinagnsaiignTiluwusuduruuuulinly Mddeyalu
o fioliiiuszavanmaean iueriesdianisswlagnénsuans uas sonuuuUTzLavgnd
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®  Customer Value Definitions

B RFM (Recency/ Frequency/ Monetary) Model

10.30 — 10.45 W. | WALUSN

Wadad 5 Deep Understanding on Designing Customer Loyalty & CRM Programs with
Customer Data Analytics via Real Case Studies

o Soui feghedweamsrhnagnsairgnilidunusudunuuuulinlu suedssdle

nsendlagnimiunidn war senuuvlsELangniAUnagnsnIsmaaiilauatan W

10.45 - 12.00 . nsdiAneuusuditld RFM models (Real Case Studies)
Aansau 5: Anviuaiesle RFM Model Tumssenuuuinasiegisiiufuuuunungy Tasiidaetng
awhauyd e liiuniwnisaanuuy Customer Loyalty or CRM Program
as. fdlagia etiunde: President of Management Board. INTAGE Thailand Co..Ltd.

ALYl A1ITHANTS W Business & Brand Advisor, SU-Konnex Company Limited
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12.00- 13.00 u. | ¥inSuUssnIuaIwIsnaIsiu

wadavn 6 Designing Your Own Brand’s Customer Loyalty or CRM program with
Customer Data Analytics via RFM Model Workshop

® vaasanseenwuulusunINNIIRaIAlugUluy Customer Loyalty Program/ CRM Plan

&

HIUNTIATIEE duAT189 AR1vegnAnaswBdLUTuAnLeY tReWanuuuldlaule
13.00 - 16.00 w. gnéniign

fianssu 6: Workshop Ann15¥1 Customer Loyalty Program Plan via RFM Models #1u
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f9. é’m%ﬂ?a AUURTY: President of Management Board, INTAGE Thailand Co.,Ltd

AT #9I5WIIE W Business & Brand Advisor, SU-Konnex Company Limited.

1430 — 14.45 4. | WnusA

ayuium 2

= ygneme; 11Muen1seRinsiudsuwlaeuanuminsay

" gsdilenda etfuade: President of Management Board, INTAGE Thailand Co.,Ltd. asasegluans

@ i

398 war AUTnwmidenisaata uuunat 20 U wazdudu Panel Trainer waz Speaker on Annual
Consumer Trend to Annual Marketing Day Uszd1904au1AuN59a19839809an31 10 U

" Auvlley FrswaBisu: Trainer 1asansweudii The Creator, Business & Brand Advisor, SU-Konnex
Company Limited fiUszaUN150IN13Y197UKAZATSAS 190U UA LINNTT 30 Derei1svinaulusiu
Strategic Planning Iifuu3sv iawudlevanseiulan 817 Dentsu Young & Rubicam Thailand, Ogilvy

Advertising & McCann Worldgroup

o
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